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Gen er a l  com m en t s  

 

This was the fifth ser ies for a January exam inat ion of WEC03 Business 

Behaviour. The exam inat ion seeks to test  the candidates' abilit ies to select  

and apply appropriate econom ic concepts, theories and techniques in a 

variety of contexts. As Unit  3 is a synopt ic unit ,  the exam inat ion m ay draw 

on m aterial from  Units 1 and 2. 

 

Students at tem pt  two out  of four essay t it les in Sect ion A. Each essay is 

m arked out  of a total of 20 m arks using a 5 level of response perform ance 

cr iter ia.  

 

Students also choose one out  of two data response quest ions in Sect ion B. 

Each quest ion has four parts to it .  Part  (a)  is worth 4 m arks and parts (b)  to 

(d)  are each worth 12 m arks. For parts (b)  to (d)  it  is vital that  students 

m ake effect ive use of the inform at ion provided in order to access levels 2 

and 3 for knowledge, applicat ion and analysis m arks. A further 4 m arks are 

available for evaluat ion.  

 

I n line with the t rend over recent  series there was an overall im provem ent  

in the quality of responses this series. 

 

Successful students were able to:  

 

 Clearly ident ify what  they were being asked to do. For exam ple, in 

quest ion 1 assess the relat ive im portance of var ious const raints on 

business growth, and in Q6(c)  m ake effect ive use of the relevant  

ext ract  to consider the factors which affect  com pet it ion author it ies 

decisions on takeover proposals. 

 Draw and label appropriate diagram s accurately. For exam ple, 

diagram s for the shut -down point  in the short  run and the long run in 

quest ion 2, and for the im pact  of price discr im inat ion in quest ion 3. 

 Select  and apply appropriate inform at ion from  the ext racts to 

enhance their  answers in Sect ion B. 

 

 

 

 

 

 

 

 

 

 

 



 

Less successful students:  

 

 Do not  read the quest ion carefully. For exam ple, failing to realise that  

quest ion 1 is about  const raints on business growth and that  quest ion 

2 is pr im arily about  the shut -down point . 

 Do not  refer to the ext racts in Sect ion B and therefore lim it  their  KAA 

m ark to level 1. 

 Cont inue to copy out  sect ions of the ext racts in Sect ion B under the 

m isapprehension that  this will achieve applicat ion m arks. 

 Draw inaccurate and badly drawn diagram s. For exam ple, not  

understanding the relat ionship between AVC ATC and AR in quest ion 

2. 

     Sp eci f i c com m en t s 

 

Sect ion  A 

 

     Qu est ion  1  

 

Students who perform ed well provided a response which focused on the 

const raints on business growth. A well-balanced answer analysed at  

least  three possible const raints. Evaluat ion needed to consider why the 

size of the m arket  m ay not  be a const raint .  A fully developed response 

also evaluated why other const raints m ay not  be applicable. Such an 

answer would achieve a level 5 or a high level 4 m ark depending upon 

its quality and depth.  

 

Students who focused their  answer on m ethods of growth or the 

com parat ive advantages of large versus sm all firm s typically achived a 

level 2 m ark. 

 

     Qu est ion  2  

 

Thorough answers quickly established that  the quest ion was about  the 

shut -down point .  Students who analysed the significance of pr ice (AR)  

needing to at  least  cover the average var iable costs (AVC)  in the short  

run and both AVC and average fixed costs in the long run swift ly at tained 

level 3. Accurate and appropriate diagram s enhanced the quality of the 

answer, typically into level 4. Evaluat ion needed to consider issues such 

as not - for-profit  organisat ions and the possibilit y of governm ent  financial 

support . 

 

Those students who perform ed less well st ruggled to understand the 

concept  of the shut -down point  and it s significance.  

 

Cent res are advised to m ake sure that  this aspect  of the specificat ion is 

fully covered. 



 

 

     Qu est ion  3   

 

There were several good answers to this quest ion. High achieving 

responses were able to apply their  econom ic theory of pr ice 

discr im inat ion effect ively with the analysis focusing on the im pact  which 

the pr icing st rategy m ay have on con su m er s .   

 

Evaluat ion considered why the st rategy m ay benefit  certain groups of 

consum ers, ( those with relat ively elast ic dem and) , and various other 

factors, such as higher profits being used to im prove quality. With the 

addit ion of accurate diagram s, such a response achieved a level 5 m ark. 

Those students who perform ed less well either had a superficial 

understanding of the concept  of pr ice discr im inat ion or provided a 

response which did not  focus on how consum ers m ay be affected. 

Price discr im inat ion is st ill a topic which is not  fully understood by a 

significant  m inority of students. 

 

 

     Qu est ion  4  

 

There were som e very thorough answers to this quest ion. High level 4 

and level 5 responses ident ified several relevant  form s of governm ent  

intervent ion and then carr ied out  an in-depth analysis of the likely 

im pact  on business behaviour.  

 

Cent res need to be aware that  evaluat ion m arks for a quest ion of this 

type are awarded for considering why intervent ion m ay have l ess o f  an  

im p act  or be i n ef f ect i v e  in alter ing business behaviour. Therefore, the 

opportunity cost ,  budget  deficit  type of evaluat ive com m ent  does not  

address the quest ion. 

 

Responses which achieved at  best  a level 2 m ark did not  focus on the 

business behaviour aspect  of the quest ion. 

 

 

Sect ion  B 

 

Qu est ion  5 ( b )  

 

Students who achieved well on this quest ion were able to select  2 or 3 

significant  points from  the relevant  ext ract  and explain how a sm all 

air line is able to com pete. The analysis needed to focus on factors which 

m ay give a sm all air line a com pet it ive edge. Evaluat ion m arks were 

obtained for com m ent ing on why a sm all air line will find it  difficult  to 

com pete giving supported reasons.  

 



 

Several low achieving responses discussed the advantages of large firm s 

out  of context .  

 

As with all other Sect ion B 12 m ark quest ions, weaker answers copied 

out  sect ions of the inform at ion and provided lit t le in the way of 

applicat ion and clear understanding. 

 

Qu est ion  5 ( c)  

 

Thorough answers were able to explain why collusion m ay be a beneficial 

st rategy for the large US air lines.  

 

The reverse argum ent  was equally valid to achieve KAA m arks. 

Weaker responses confused collusion with m erger and takeover. 

 

Qu est ion  5 ( d )  

 

Students who selected 2 or 3 appropriate policies and explained how 

business behaviour m ay be affected achieved high level 2 or level 3 

m arks for KAA. The context  did not  need to be from  the ext racts but  

could be about  any other indust ry. 

 

Once again, evaluat ion m arks were not  awarded for the opportunity 

cost , budget  deficit  type of com m ent . 

 

Qu est ion  6 ( a)  

 

Marks were awarded for knowledge if the student  ident ified either 

horizontal or conglom erate integrat ion followed by a correct  definit ion. 

Applicat ion m arks were awarded for reference to ext ract  1 which linked 

up with the choice of integrat ion. 

 

 

Qu est ion  6 ( c)  

 

Those students who achieved high m arks on this quest ion were able to 

clear ly focus on 2 or 3 key factors which would be taken into account  by 

the com pet it ion authorit ies in the context  of ext ract  2. 

 

Weaker answers provided a generic response on the disadvantages of 

takeovers. 

 

 

 

 

 

 

 

 

 

 

 



 

    Pap er  su m m ar y  

 

    The m ain im plicat ions for future teaching, learning and exam inat ion        

preparat ion are:  

 

 To ensure that  al l  parts of the specificat ion are taught  and internally 

assessed. For exam ple, knowledge of const raints on business growth, 

the shut -down point  and the factors which com pet it ion authorit ies 

need to consider was weak in several cases. 

 To ensure that  students refer to the relevant  ext racts but  do not  copy 

from  them . Brief quotes are acceptable but , in them selves, will not  

achieve any m arks. 

 To encourage students to m ake full use of previous exam inat ion 

papers, m ark schem es and principal exam iner reports. 
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